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‘Your Haringey, Your Future’ budget engagement summary report 
 
Annex 1: Budget engagement book 
Annex 2: Budget engagement survey 
Annex 3: Main findings 

 
1.1       The Council  launched a resident engagement exercise called Your 

Haringey, Your future on 20th October which ran over a four week period and 
closed on the 20th November 2016. This included a variety of elements:  
 

• A 4-page budget booklet was delivered to every home via Haringey 
People, while also sending the booklet to partnership organisations, 
voluntary groups and businesses in the borough 

• All local libraries in the borough had copies of the booklet and 
questionnaire 

• Budget information and ways of getting involved was also replicated 
through our dedicated budget pages on our website 

• The booklet translated in the top three languages in the borough, 
Polish, Turkish and Somalian 

• The public were able to participate via our online survey which 
allowed people to feed back their priorities  

• Six public drop-in events in town centre locations with high foot fall 
including The Mall in Wood Green and two of our main libraries  

• A partnership forum with the voluntary sector  
 

1.2       Continual publicity and promotion of the exercise took place over the four 
week period with various channels being used to encourage participation:  

• Haringey People, which will be distributed between October 19th and 
October 23rd 

• The Council’s weekly resident e-newsletter during the 4-week period 
which goes to 40,000 people 

• Social media – twitter and facebook prompts 
• Community websites – Harringay online 
• Local newspapers 
• Poster sites in town centre locations, Wood Green JCD, Customer 

service centres 
• Distribution via voluntary groups and community organisations 
• Via the council’s partnership news bulletin which goes to 450 

different groups. 
 
 

1.3       The budget booklet included information in most accessible way possible, 
explaining how the council’s budget is currently allocated, how the budget 
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has changed and why and how the council is changing to deal with cost 
pressures. Please see Annex 1- budget booklet  

 
 

1.4       The survey produced was available online, upon request and in all local 
libraries. The survey focused around two main questions around our major 
areas of council spend in relation to services and support that people 
receive. The list was drawn up from the Corporate Plan priority areas. The 
survey invited people to select five areas that are most important to them 
and five areas that are least important – Please see Annex 2 
 

1.5       A discussion with the Voluntary Sector Forum took place on 31st October 
which, amongst other issues,consideredhow they can work alongside the 
council to deliver services and help meet local needs in the midst of our 
financial challenges. 27 VCO representatives attended a two hour session. 

 
1.6  We engaged with hundreds of residents at our various budget drop-in events 

across the borough, setting up in six locations including main town centres 
and three main libraries. The on-street events enabled us actively reach 
residents  where there was high footfall. The drop-ins presented the budget 
booklets in A0 display boards, with at least four briefed officers on hand to 
discuss the budget on a one-to-one basis. The officers were able to record 
and take respondents through the survey using iPads to swiftly take them 
through our priority list.  

 
1.7  We visited locations across the borough: 

 

Location Date 

Muswell Hill Broadway  - St James 
Square 

 Monday 24th October, 1pm to 4pm 

Crouch End, Town Hall Square Tuesday 1st November, 3pm to 
6:30pm 

Tottenham, Marcus Garvey Library Wednesday 9th November, 1pm to 
4pm 

Wood Green, The Mall Shopping 
Centre Saturday 12th November, 11am – 2pm 

Hornsey Library  Tuesday 15th November, 4pm to 7pm 

Tottenham, The High Road junction 
with West Green Road  

Thursday 17th November, 1pm to 4pm 
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2. Engagement Findings  

 
2.1        During the four week engagement period we received a total of 834 

responses to our survey, 226 of which were obtained over our six drop-in 
events, 7 responses sent in via our free post and the rest via our online 
survey which we publicised and promoted through various online channels 
and soical media. For full breakdown please see Annex 3. 
 

2.2       The significant majority of respondees were Haringey residents, making up 
93% of respondents. There was a good range of different demographic 
characteristics. Just over half of the respondents were female (53%). The 
majority of respondents were aged between 30-49 with the  35-45 age group 
being the highest proportion of respondees (26%).  We received surveys 
from all postal districts in the borough, however the majority of responses 
came from residents in the N22 area (44%). The highest proportion of 
respondents classified themselves as White British (36%) with the second 
highest figure 14% of respondents preferring not to say. 

 
2.3       The feedback process highlighted that there was a solid understanding of 

austerity and the funding challenges local authorities face. Converstation at 
our drop-in events showed that the public found it incredibly difficult to 
prioritise just five of the most important.. A few people were unwilling to 
participate in the survey based on this. This view was also echoed in some 
of the comments received from the survey responses.  

 
2.4       When asked to identify 5 things of the  that are most important(Q3) - 

Children and Families services made up the top three slots in the top five 
priorities –with  School improvement seen as the top priority in terms of 
things that the borough should strive for, closely followed by Early help and 
prevention and family support and safeguarding.  Also making the top five 
of people’s priorities was Parks, with 29%, closely followed by Maintaining  
Independence, Under Adults Social care with 27% of respondents opting 
for this.  

 
2.5       At the end of the ‘most important’ spectrum was Sports development with 

just 5% of respondents considering it a priority. This resonated with findings 
for the question of least important with Sports development marginally 
toping the ‘less important’ list with 36% of respondents opting for this 
service, this was closely followed by Promoting healthy lifestyles with 34% 
of respondents choosing this.  
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2.6       From positions sixth to thirtheenth place the results were fairly equal, with 
another one of the other Children and Families services – Children in Care 
siting just outside the top five in position.  
 

2.7       While much of the ‘most important’ priorities identified related to Children 
and Families, the general comments collected were mainly around 
Environment and Neighbourhood services, such as speeding issues on side 
roads and a call for more traffic calming measures. Better road maintance, 
Cleaner streets and lots of complaints about flytiping being an issue from 
N22, N15 and N17 reponsdents.  

 
2.8       Other salient points that came through were around Housing, especially 

affordable housing and how the council should focus on building more 
affordable homes and investing in the existing housing stock to improve 
standards. Community safety was also mentioned a lot with the need for 
streets to be better policed.  

 

 
 
 
 
 
 
 
 
 
 
 What should the Council prioritise its increasingly limited resourses on?  

     
Q3. Please tick the 5 things that are MOST IMPORTANT to you:  

 
 

1 School improvement  321  
38%  

2 Early help and prevention 307  
37%  

3 Family support / safeguarding 246  
29%  

4 Parks 238  
29%  

5 Maintaining independence 224  
27%  
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2.9 When asked to identify 5 things that are less important (Q4) Sports development 
came top (36%). Closely followed by Promote healthy lifestyles (34%) 
Leisure centres and Jobs and Road maintenance all making the top five too.  

 
 
 
 
 
 
 

 
 

2.10 On picking less important things much of the spontaneous comments were 
around Healthier living options – many felt that the council should not be 
responsible for delivery these services and the financial responsibility should 
fall on NHS or more onus on individuals to ensure they live healthier 
lifestyles.  
 

2.11 Otherwise the feedback gathered did not present any strong opinions/views 
expressed by particular groups of residents based on the basic 
characteristics. 

 
2.12 In terms of feedback from the Voluntary Sector, many of the representatives 

said they will struggle with the cuts and threats around premises/business 
rates.  

 
2.13 When comparing  feedback to previous pre-budget engagement exercises, 

there appears to be shift away from universal services although this is 

 What should the Council prioritise its increasingly limited resourses on?  

     
Q4. Please tick the 5 things that are LESS IMPORTANT to you:  

 
 

1 Sport development 
302  
36%  

2 Promote healthy lifestyles 
287  
34%  

3 Leisure centres 
198  
24%  

4 Jobs, skills and new opportunities 
179  
21%  

5 Roads maintenance 
178  
21%  
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difficult to compare exactly because we did not collect data in the same 
way.  In 2014, the last time the council conducted a similar exercise, the 
public were asked to rank priority areas according to themes rather than 
specific services. Supporting families to thrive was the top priority followed 
closely by cleaner, greener, safer public spaces and streets.  

 
2.14  In 2014 there was strong recognition for family support and early help, but 

with stronger sentiment for street cleaning, waste and refuse. Much of the 
qualitative feedback cited the need to focus more resources in this area. 

 
2.15 Priorities in 2014 

 
Supporting children and families to thrive    22% 
Cleaner, greener, safer public spaces and streets  20% 
Promoting economic growth     19% 
Enabling adults to live longer, healthier lives   18% 
Better housing and stronger communities   16% 
Health and wellbeing strategy     5% 
 

 
 

 
12 Use of Annexes 
 
Annex 1 Copy of the Budget booklet 
Annex 2   Copy of Questionnaire 
Annex 3 Full breakdown of consultation findings:  

 
 
 
  



































http://www.haringey.gov.uk/budget
























































































































































































Your Haringey, Your future – Budget engagement November 2016 

Engagement findings – PART A 

Q1. Are you a: 
     

      Resident of 
Haringey 

A business A Councillor Other Total  No reply 

776 33 7 18 834 - 

93% 4% 1% 2% 100% - 

      

      
Q2. In which postal district do you live?  

     

           N2 N4 N6 N8 N10 N11 N15 N17 N22 Other Total  

7 50 22 125 51 9 96 93 369 12 834 

1% 6% 3% 15% 6% 1% 12% 11% 44% 1% 100% 

            

What should the Council prioritise its increasingly limited recourses on?  

        
 

Q3. Please tick the 5 things that are MOST IMPORTANT to you:  
 

Q4. Please tick the 5 things that are LESS IMPORTANT to you:  

 
1 School improvement  

321  1 Sport development 
302 

38%  
36% 

2 Early help and prevention 
307 

 2 Promote healthy lifestyles 
287 

37%  
34% 

3 Family support / safeguarding 
246 

 3 Leisure centres 
198 

29% 
 

24% 

4 Parks 
238 

 4 Jobs, skills and new opportunities 
179 

29% 
 

21% 

5 Maintaining independence 224 
 

5 Roads maintenance 178 



27% 
 

21% 

6 Children in Care 
221 

 6 New homes 
160 

26% 
 

19% 

7 Community safety 
201 

 7 Customer service  
158 

24% 
 

19% 

8 Assessment and long term care 
197 

 8 Street cleaning 
155 

24% 
 

19% 

9 Street cleaning 
189 

 9 Improve healthcare services 
145 

23% 
 

17% 

10 New homes 
188 

 10 Parks  
143 

23% 
 

17% 

11 Libraries  
185 

 11 Refuse and recycling collection 
139 

22% 
 

17% 

12 Refuse and recycling collection 
165 

 12 Homeless advice and support 
137 

20% 
 

16% 

13 Adults Safeguarding 
161 

 13 
Protect and improve health while 
preventing illnesses 

133 

19% 
 

16% 

14 
Protect and improve health while 
preventing illnesses 

137 
 14 Community safety 

129 

16% 
 

15% 

15 Improve healthcare services 
117 

 15 Libraries  
122 

14% 
 

15% 

16 Leisure centres 
103 

 16 Adults Safeguarding 
107 

12% 
 

13% 

17 Homeless advice and support 
100 

 17 Assessment and long term care 
104 

12% 
 

12% 

18 Promote healthy lifestyles 
92 

 18 Maintaining independence 
89 

11% 
 

11% 

19 Jobs, skills and new opportunities 
92 

 19 Early help and prevention 
71 

11% 
 

9% 

20 Customer service  
88 

 20 Family support / safeguarding 
66 

11% 
 

8% 

21 Roads maintenance 
84 

 21 School improvement  
62 

10% 
 

7% 



22 Sports Development 
44 

 22 Children in Care 
30 

5% 
 

4% 

  
Total  

834 
 

  
Total  

804 

100% 
 

100% 

  
No reply 

- 
 

  
No reply 

- 

- 
 

- 

 

Q5. Do you have any general comments? (Please see part B) 

Q6. If you would like us to update you on these engagement findings, as well as keeping you in touch with other Council issues. Please provide your email address:  

(Record stored with Comms)  

Q7. What is your age? 
               

                 
18 or 
under  

19 - 24  25 - 29  30 - 34  35 - 39 40 - 44  45 - 49  50 - 54 55 - 59  60 - 64 65 - 69  70 - 74  75 - 79  80 or over  
Prefer 
not to 

say 

No 
reply 

Total 

5 29 75 97 110 109 90 59 38 45 28 22 6 7 24 90 834 

1% 3% 9% 12% 13% 13% 11% 7% 5% 5% 3% 3% 1% 1% 3% 11% 100% 

 

Q8. What is your gender? 
   

     
Female Male 

Prefer not to 
say 

No reply Total  

449 273 21 91 834 

54% 33% 3% 11% 100% 

 

Q9. Do you have a physical or mental health condition or illness lasting or expected to last 12 months or more? 

       
Yes No 

Prefer not to 
say 

No reply Total 

 
 

71 490 73 200 834 

  9% 59% 9% 24% 100% 

 
  



 

Q10. What is your ethnic group?   

   
White British 

300 

36% 

White Irish 
49 

6% 

White Other - Greek / Greek 
Cypriot 

22 

3% 

White Other - Turkish 
22 

3% 

White Other - Turkish Cypriot 
12 

1% 

White Other - Kurdish 
18 

2% 

White Other - Gypsy / Roma 
7 

1% 

White Other - Irish Traveller 
12 

1% 

Black or Black British:  African 
32 

4% 

Black or Black British:  Caribbean 
35 

4% 

Asian or Asian British:  Indian 
15 

2% 

Asian or Asian British:  Pakistani 
4 

0% 

Asian or Asian British:  
Bangladeshi 

13 

2% 

Asian or Asian British:  East 
AFrican Asian 

9 

1% 

Mixed:  White and Black African 
7 

1% 



Mixed:  White and Black 
Caribbean 

5 

1% 

Mixed:  White and Asian 
15 

2% 

Chinese  
14 

2% 

Any other ethnic background 
60 

7% 

Prefer not to say 
64 

8% 

No reply 
119 

14% 

Total  
834 

100% 
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